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The SERBIAN UNITY CONGRESS
is a non-profit international organization
representing Serbs and friends of Serbs
in the diaspora committed to ensuring
the continuation of the Serbian heritage.
It was incorporated in 1990 in response
to the historic changes occurring in
Yugoslavia. 
The Serbian Unity Congress has had

the most effective influence on a posi-
tive change in the media, public opinion
and politics regarding the interests of
the Serbian people because it is unique
in its approach and is the foremost
Serbian diaspora organization.
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Kongres srpskog ujedinjenja je neprof-
itna me|unarodna organizacija koja oku-
plja Srbe i prijatelje Srba u dijaspori
posve}ene o~uvanju i kontinuitetu srp-
skog nasle|a. 
Osnovan je 1990. godine kao odgovor

na istorijske promene koje su se
de{avale u tada{njoj Jugoslaviji. 
Kongres srpskog ujedinjenja imao je

efektivan uticaj na pozitivne promene
koje su se desile u javnom mnjenju, po-
litici i medijima u odnosu na srpski
narod u svetu, zbog jakog i jedinstvenog
nastupa i predstavlja najzna~ajniju srp-
sku organizaciju dijaspore.
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Srpska dijaspora u Americi posebnu pa`nju poklanja o~u-
vanju srpske kulturne ba{tine. Postoji specijalni fond

Kongresa Srpskog ujedinjenja koji skuplja donacije, a upoz-
navanju istorije pojedinih manastira se poklanja posebna
pa`nja.

Svi programi se sprovode kroz razne projekte, me|u koji-
ma se isti~e " Blago" . U okviru projekta " Manastiri" postoje
detaljne informacije o manastirima Studenica, @i~a, Mile{e-
va, Sopo}ani, Gra~anica, De~ani, Ravanica, Ljubostinja, Ka-
leni}, Manasija. 

Posebnu pa`nju kroz donatorske aktivnosti Srbi iz Ame-
rike poklanjaju restauraciji manastira na Kosovu i Metohiji.

The Serbian diaspora in the US particularly focuses on
preserving Serbian cultural heritage. The Serbian Unity

Congress has a special fund which collects donations, and
education on the history of certain monasteries is given spe-
cial attention.

All the programs are carried out through various projects,
including Blago (Treasure). As part of the Manastiri
(Monasteries) project there is a collection of information on
the Studenica, Zica, Mileseva, Sopocani, Gracanica, Decani,
Ravanica, Ljubostinja, Kalenic and Manasije monasteries.

Serbs in America particularly focus their donations on
restoration of the monasteries in Kosovo and Metohija.
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15. Kongres Srpskog 
ujedinjenja

Las Vegas 11. - 13. novembar 2005.
Imperial Palace Hotel

Ameri~ki kongres Srpskog ujedinjenja, organizacija srpske
dijaspore u SAD koja prema informacijama Kongresa

ima oko 100.000 ~lanova,  organizovao je od 11. do 13.
novembra Prvu promociju srpske privrede u Las Vegasu,
gradu velikog biznisa, turizma, atraktivnoj poslovnoj i tur-
isti~koj destinaciji.

U isto vreme odr`an je i 15. Kongres srpske dijaspore u
SAD. Oba doga|aja su Imperial Palac Hotelu, poznatom po
brojnim privrednim izlo`bama. U to vreme, i u Las Vegasu
su odr`ani brojni sajmovi, izlo`be, konferencije.

Organizator ovog skupa, zvani~na organizacija ameri~ke
dijaspore, obezbedila je preznetaciju srpskih preduze}a na
nivou Gold expo, Silver expo i Expo. ^lanovi srpske dijas-
pore imali su priliku da pomognu odr`avanje ove izlo`be i
kongresa kao sponzori na nivou Dijamantskog, Zlatnog i
Srebrnog sponzora, a finansijska podr{ka celom skupu
mogu}a je i kroz sponzorisanje kafe pauza, ru~kova, ve~era
i gala banketa. 

Svaki od ovih nivoa obezbedio je odre|eni nivo pristupa
privrednicima koji su se tamo na{li ili ~lanovima kongresu,
ali }e svi zajedno dobili su mogu}nost da se upoznaju i
me|usobno kontaktiraju u okru`enju koje krasi epitet
vode}eg svetskog centra sajmova, promocije i biznisa.

Prema informaciji Kongresa srpskog ujedinjenja, Las
Vegas je izabran kao mesto za Prvu promociju srpske
privrede u Americi jer je poslednjih godina izrastao u
najve}i poslovni centar, sa 900.000 kvadratnih metara
izlo`benog prostora, na kojem se godi{nje odr`i 24.000 saj-
mova.

Serbian Unity Congress
15th Annual Convention

Las Vegas, 2005 Nov 11th - 13th
Imperial Palace Hotel

The US Serbian Unity Congress, the organization of the
Serbian diaspora in the US, which according to SUC infor-

mation has around 100,000 members, has organized the First
Serbian Business Promotion, November 11-13, in Las Vegas, the
city of big business, tourism, and an attractive business and
tourist destination.

The 15th Convention of the Serbian diaspora in the
US was held at the same time. Both events were organized at
the Imperial Palace Hotel, which is known for numerous busi-
ness exhibitions. Numerous fairs, exhibitions and conferences
took place in Las Vegas at the same time.

The organizer of this convention, the official organi-
zation of the US diaspora, has provided presentations of Serbian
companies at the levels of Golden Expo, Silver Expo and Expo.
Members of the Serbian diaspora had the opportunity to help
organize the exhibition and congress as Diamond, Gold and
Silver sponsors, and financial support for the entire gathering was
realized through sponsorships of coffee breaks, lunches, dinners,
and gala banquets.

Each of these levels provided a specific level of
access for the attending businessmen, or for members to the
Congress, but they will together have the opportunity to meet
and establish contact in an environment that is the world’s
leading center for fairs, promotions and business. According to
the Serbian Unity Congress, Las Vegas was chosen as the loca-
tion for the First Business Promotion in the US because in
recent years it has become the largest business center, with
900,000 square meters of exhibition space where 24,000 fairs are
held annually.
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Edit Kruni}, potpredsednik

Poslovna {ansa za privrednike

Koojjee  kkoonnkkrreettnnee  aakkttiivvnnoossttii  }}ee  pprreedduuzzeettii  SSUUCC  ddaa  bbii  pprree--
dduuzzee}}aa  kkoojjaa  ddoo||uu  uu  LLaass  VVeeggaass  zzaakklljjuu~~iillii  kkoonnkkrreettnnee

uuggoovvoorree  zzaa  ppllaassmmaann  pprrooiizzvvooddaa  uu  SSAADD??
- U~esnicima Privredne Konferencije pru`amo mogu}nost

da se pojave sa svojom kompletnom ponudom u gradu biz-
nisa gde se odr`ava vi{e poslovnih sastanaka i konferencija
nego bilo gde u svetu. Me|utim, na{a namera nije da posre-
dujemo u kontaktima, niti da zakazujemo individulano kon-
take. To se ne radi ni na jednom sajmu. Mi stvaramo mo-
gu}nosti, a do privrednika je da to iskoriste u najbolju svhu. 

Velika prednost je upravo lokacija koju smo izabrali za
sajam ove godine, jer ~ovek ne mo`e da ostane ravnodu{an
u Las Vegasu koje je nave}e turisti~ko ~udo sveta. 

DDaa  llii  SSUUCC  iimmaa  ppoottrreebbnnuu  oorrggaanniizzaacciioonnuu  iinnffrraassttrruukkttuurruu,,  ddaa
bbii  kkaaoo  oorrggaanniizzaacciijjaa  ssrrppsskkee  ddiijjaassppoorree  mmee||uu  nnjjeenniimm  ~~llaannoovvii--
mmaa  pprroonnaa{{aaoo  ppoosslloovvnnee  ppaarrttnneerree  zzaa  ssrrppsskkaa  pprreedduuzzee}}aa??

- Va`no je da se razume koji su na{i ciljevi. Mi nemamo
namere da uspostavljamo poslovne odnose na na{im kon-
ferencijama, na{a intencija je da obezbedimo sredinu  gde
srpske firme mogu same da prona|u partnere i uspostave
kontakte. Kada neka firma ide na poslovni sajam, organiza-
tori tog sajma ne obezbe|uju kontakte za u~esnike. Njihov
zadatak je da kriraju platformu za saradnju, a to je i na{ cilj.
Kako }e to na{i privrednici da iskoriste je ve} pitanje nji-
hovog pristupa poslu i njihovih organizacionih sposobnosti. 

Slavka Dra{kovi}, direktor kancelarije u Beogradu

Izlo`ba, po~etak saradnje

Daa  llii  mmoo`̀eettee  ddaa  ddaattee  nneekkee  ppooddaattkkee  oo  zznnaa~~aajjuu  ii  vveellii~~iinnii
kkoommppaanniijjaa  kkoojjee  pprriippaaddaajjuu  ~~llaannoovviimmaa  ssrrppsskkee  ddiijjaassppoorree  uu

AAmmeerriiccii,,  aa  `̀eellee  ddaa  ttrrgguujjuu  ssaa  ssrrppsskkiimm  kkoommppaanniijjaammaa??  
- Kompanije koje pripadaju ~lanovima srpske dijaspore u

SAD su razli~ite veli~ine i zna~aja. Va`no je da ljudi na{eg
porekla, druga i tre}a generacija Srba ro|enih u Americi,
`ele da rade i imaju poslovne odnose sa maticom. U Las
Vegasu o~ekujemo prisustvo predstavnika i velikih korpo-
racija i predstavnika malih i srednjih preduze}a. O~ekuje-
mo da se najve}i broj kontakata ostvari na samoj izlo`bi
(sajmu). 

KKaakkaavv  jjee  pprrooggrraamm  eekkoonnoommsskkiihh  aakkttiivvnnoossttii  bbeeooggrraaddsskkee
kkaanncceellaarriijjee  SSUUCC  ddoo  sslleeddee}}eegg  kkoonnggrreessaa  aammeerrii~~kkee  ddiijjaassppoorree??  

- U planu nam je da, uz pomo} Ministarstva za dijasporu,
oformimo jedan biznis centar gde }e se nalaziti berza infor-
macija i podataka iz matice i dijaspore. Takvu berzu plani-
ramo i na web sajtu SUC. 

Nakon Konvencije u Las Vegasu nameravamo da
dovedemo jednu ili dve grupe predstavnika ameri~ke
privrede koje }e posetiti na{e kompanije predstavljene na
prezentaciji, u cilju produbljivanja saradnje. Promocija u Las
Vegasu u su{tini predstavlja po~etak. I sada to nije posre-
dovanje u sklapanju poslova, ve} dovo|enje u kontakt ljudi
iz matice i dijaspore kao i promovisanje Srbije kao
privredne destinacije.

Slede}e godine u planu je Druga srpska poslovna konferen-
cija u Americi, verovatno u nekom drugom gradu. Ove godine
izbor je bio Las Vegas koji je prema ameri~kim istra`ivanjima,
ve} tri godine najbolje mesto da se zapo~ne biznis.

Edit Krunic, vice-president

Business Opportunity

Whhaatt  ccoonnccrreettee  sstteeppss  wwiillll  tthhee  SSUUCC  ttaakkee  iinn  oorrddeerr  ffoorr  ccoommppaa--
nniieess  tthhaatt  ccoommee  ttoo  LLaass  VVeeggaass  ttoo  cclloossee  ccoonnccrreettee  ddeeaallss  ffoorr  sseellll--

iinngg  tthheeiirr  pprroodduuccttss  iinn  tthhee  UUSS??
“The participants of the Business Conference will be offered

the opportunity to come out with their entire offer in the busi-
ness town where more meetings and conferences are held than
anywhere else in the world. However, it is not our intention to
mediate in these contacts or schedule individual appointments.
This is not done at any exhibition. We create opportunities and
it is up to the businessmen to use this to the best avail.

“The great advantage is precisely the location that we have cho-
sen for the exhibition, because a person cannot remain indifferent
in Las Vegas, which is the greatest tourist wonder of the world.” 

DDooeess  tthhee  SSUUCC,,  aass  tthhee  oorrggaanniizzaattiioonn  ooff  tthhee  SSeerrbbiiaann  ddiiaassppoorraa,,
hhaavvee  tthhee  nneecceessssaarryy  oorrggaanniizzaattiioonnaall  ssttrruuccttuurree  ttoo  ffiinndd  bbuussiinneessss  ppaarrtt--
nneerrss  ffoorr  SSeerrbbiiaann  ccoommppaanniieess  aammoonngg  iittss  mmeemmbbeerrss??

“It is important to understand what our goals are. We have no
intention of establishing business associations at our conferences;
our intention is to provide an environment where Serbian com-
panies can find partners and establish contacts by themselves.
When some company goes to a business conference, the organ-
izers of the conference do not provide contacts for the partici-
pants. It is their task to create the platform for cooperation, and
this is our goal. How our businessmen will use this is a matter
of their approach to business and their organizational abilities.”

Slavka Draskovic, SUC Belgrade office director

Beginning of Cooperation

Caann  yyoouu  ggiivvee  ssoommee  iinnffoorrmmaattiioonn  aabboouutt  tthhee  ssiiggnniiffiiccaannccee  aanndd  ssiizzee
ooff  tthhee  ccoommppaanniieess  tthhaatt  aarree  oowwnneedd  bbyy  mmeemmbbeerrss  ooff  tthhee  SSeerrbbiiaann

ddiiaassppoorraa  iinn  tthhee  UUnniitteedd  SSttaatteess,,  aanndd  wwhhiicchh  wwaanntt  ttoo  ttrraaddee  wwiitthh
SSeerrbbiiaann  ccoommppaanniieess??

“The companies that are owned by members of the Serbian
diaspora in the US are of various sizes and significance. What is
important is that people of Serbian origin, the second and third
generation of Serbs born in America, want to work and have
business relations with the homeland. We expect representatives
of both large corporation and small and medium businesses to be
present in Las Vegas. We expect the greatest number of contacts
to be achieved at the exhibition itself.”

WWhhaatt  iiss  tthhee  pprrooggrraamm  ooff  eeccoonnoommiicc  aaccttiivviittiieess  ffoorr  tthhee  BBeellggrraaddee
SSUUCC  ooffffiiccee  uunnttiill  tthhee  nneexxtt  ccoonnggrreessss  ooff  tthhee  AAmmeerriiccaann  ddiiaassppoorraa??

“We are planning on creating a business center with assistance
from the Ministry of Diaspora, which would include an exchange
of information from the homeland and the diaspora. We are also
planning such an exchange on the SUC website. Following the
Convention in Las Vegas, we intend to bring one or two groups
of American businesspeople who would visit our companies pre-
sented at the promotion, for the purpose of developing cooper-
ation. The promotion in Las Vegas essentially represents the
beginning. This too is not mediation in closing deals, but creat-
ing contacts between people from the homeland and the dias-
pora, as well as promoting Serbia as a commercial destination.

“The second Serbian Business Conference in America is being
planned for next year, probably in another city. This year Las Vegas
was the choice because according to American researchers it has
been the best place to start business - for three years running.”
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